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What Is Varsity Blue?

Varsity Blue is a three-plus year-old blog
dedicated to covering the athletic teams
of the University of Michigan, with a
particular focus on football, basketball,
and baseball.

Run by University graduates, VB features
news coverage, statistical analysis, and
original opinion and commentrary
pieces.

Varsity Blue is one of the most popular
stops on the internet for Michigan fans.
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Who Reads Varsity Blue?

The audience of Varsity Blue is predominantly male, and
most readers are between the ages of 19 and 45. As a site
focusing on the athletics program of a 4-year university,
most readers have some college education, and many have
advanced degrees. The largest demographic groups in VB
readership are current university students and recent
graduates who work in professional fields, between the
ages of 22 and 35.

97% percent of our readership comes from the United
States, with Canada, Britain, Germany, Japan, and Australia
among the greatest contributors of other traffic. Among
American readers, 40% come from Michigan, at least 5%
each come from Ohio, lllinois, New York, and California.

Why Varsity Blue?
Varsity Blue is one of the longest-running and most popular blogs dedicated to the coverage of Michigan
athletics. During this time, we have developed positive working relationships with other sports bloggers, and
have received main body links to specific stories from some of the industry’s largest sites, including
MGoBlog.com, EveryDayShouldBeSaturday.com, and Yahoo's main college football writer, Doctor Saturday.
Our main page link also appears on several of such sites.

Beyond incoming links from the big players, we have become a primary source for many newer blogs cover-
ing the University of Michigan, other Big Ten schools, and several other topics. This exposes your ad to a

variety of different potential customers.

Varsity Blue also is committed to providing reasonable prices for our several advertising options, and we are
willing to work with advertisers to reach mutually beneficial terms.

How Many People Read Varsity Blue?
Our traffic analysis is currently incomplete, as we are trialing a

Contacting Varsity Blue

number of different stat programs with our move to a self-hosted site. E-mail: sullivti@umich.edu

Our current solution is Google Analytics, and we are building up

long-term and trend data.

For the month of February, we reached the following benchmarks:

Pageviews: 226, 349
Visits: 28,439
RSS Subscribers: 344

Phone: 616/540-7324
Ask for Tim Sullivan

http://www.umvarsityblue.com

We are still a growing site, and our traffic is trending upward. We
anticipate an increase in the degree of this trend during football
season. Access to Google Analytics can be provided upon request.
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